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€) THE CLIENT

Malli Fragrances, a company specializing in high-quality floral extracts, was
looking to develop an online presence that could effectively showcase their
premium products and engage with customers. The company specializes in
extracting floral concretes from locally grown flowers, primarily for use in
perfumes and flavors. With an emphasis on modern techniques and
state-of-the-art machinery, Malli Fragrances needed a website that reflected its

high-quality services and product offerings.

() OVERVIEW

Madurai Malli Fragrances (MMF) is situated in an idyllic location, surrounded
by abundant greenery and picturesque mountains. The unique soil, rich in
sulphur, reddish in color, and of laterite nature, creates an ideal environment
for cultivating Jasmine Sambac, a key ingredient in their exotic fragrance. MMF
specializes in producing premium natural fragrances and flavors, setting a
standard of excellence in the industry.
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(©) CHALLENGES

» Difficult User Experience: The previous website design was complex, making it
hard for visitors to easily navigate and find relevant opportunities or for organi-
zations to efficiently manage events.

Y User Experience (UX): The site had to be easy to navigate, allowing users to
easily find the information they needed, whether they were a business looking
to partner or a consumer looking to explore the different products. Ensuring a
seamless UX while maintaining the elegance of the brand was a key chal-
lenge.

Content and Functionality: The client’s content was highly specialized and tech-
nical, yet needed to be presented in a way that was accessible and engaging.
Ensuring that complex floral extraction processes, product ranges, and produc-
tion capabilities were easily understandable and well-presented on the site was
another challenge

Mobile Optimization and Responsiveness: Given the global reach of the brand,
the site needed to be fully responsive and optimized for mobile devices,
ensuring a smooth experience for users across different platforms and screen
sizes.

() SOLUTIONS

Dot Com Infoway (DCI) provided a comprehensive web development solution
that addressed Malli Fragrances needs in terms of design, functionality, and
scalability. The website was built using WordPress to offer flexibility, easy content
management, and SEO optimization. The core features implemented included:

» Mobile Optimization and Responsiveness: Given the global reach of the brand,
the site needed to be fully responsive and optimized for mobile devices,
ensuring a smooth experience for users across different platforms and screen
sizes.

» Responsive Web Design: The website was built with mobile and tablet respon-
siveness in mind to ensure seamless access across all devices. This helped Malli
Fragrances expand its reach to customers browsing on any platform.
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» Product Display: The site effectively showcased the company’s range of floral
extracts, using high-quality images and detailed descriptions to enhance the
product experience for potential buyers.

» SEO Optimization: Dot Com Infoway worked on optimizing the website’s content
for search engines, ensuring better visibility and organic traffic, which would
help the brand grow its online presence.

» Content Management System (CMS): Using WordPress, DCI implemented a
CMS that allowed Malli Fragrances to easily update and manage the website’s
content without needing technical expertise. This provided them with the flexibil-
ity to add new product details and content as their business evolves.

» Contact & Inquiry Forms: Integrated forms allowed visitors to make inquiries
directly from the site, which streamlined communication between potential
clients and Malli Fragrances.

RESULTS:

DCI completed the website revamp that enhanced Malli Fragrances online
presence, improving brand visibility and customer engagement. The
user-friendly, responsive design streamlined navigation, while the WordPress
CMS enabled easy content management. The site perfectly aligned with the
brand's premium identity. The project facilitated long-term growth and
stronger customer connections in the floral extraction industry.
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